
PARTNERSHIPS MANAGER 

SALARY: £40,000 | LOCATION: REMOTE BASED | CONTRACT: PERMANENT, FULL TIME 

The Digital Poverty Alliance and the Learning Foundation 

The Learning Foundation is a registered charity. The whole team work remotely from their homes 
around the UK. We run the Digital Poverty Alliance, launched in 2021, supported by Curry’s and the IET, 
which aims to end digital poverty in the UK. We are bringing together charities, corporates and 
government to address the underlying issues stopping families gaining full access to digital services 
such as education and health and safety. 
 
We convene, compel and inspire collaboration for the UK community to lead sustainable action 
against digital poverty. 
 
Our roles seek to recognise the importance of a good work/life balance. All roles are remotely 
based, the Learning Foundation and DPA do not have fixed offices.  We do everything we can to 
accommodate flexible working, including working part-time, job shares and other arrangements. 
Please just let us know in your application or at any stage throughout the process (and beyond) if 
these are options you’d like to explore.  We believe that a diverse workforce leads to an organisation 
that is more open, creative and gets better results.  We want the team at LF and DPA to represent the 
diversity of people and communities. We also want our team to be one where different experiences, 
expertise and perspectives are valued, and where everyone is encouraged to grow and develop. 
 
JOB DESCRIPTION 
About this role 

Are you passionate about ensuring everyone can engage effectively with the digital world? Has the 
pandemic reaffirmed for you that more needs to be done and motivated you to be at the forefront of 
the response? Are you a natural communicator who enjoys working with partners to find solutions?  
Are you skilled in building relationships, whether these are nurturing existing partners or seeking new 
organisations to work with? 

Then this could be the role for you. At the Learning Foundation and Digital Poverty Alliance, we are 
searching for our first Partnerships Manager.  You will both act as account manager with a number of 
partners – large and small; whilst also looking to build new relationships with organisations and 
corporates.  You must be experienced in this type of role and have a commercial mindset to resonate 
with our partners, whilst understanding the distinct difference of working within a small charity. 

You will work with our small team of ten to ensure that partners feel engaged with our work, have the 
chance to input into the Alliance’s work, and to seek new partners.  Partners may be making financial 
or pro bono commitments, or may be purely strategically aligned with our mission.  The Foundation 
and DPA aims to work through partners in delivering to our core mission and, as such, we will retain 
only a small core team and through support from PR and other agencies as required. 

What we’re looking for from our Partnerships Manager 

You will be an experienced partnerships manager, used to working with large and small partners alike.  
Acting as an accounts manager, you will understand the key importance of regular, meaningful 
engagement with our partners.  You will also recognise the importance of working alongside our 
Community Board members, who are non-profits with the ability to drive forward our mission.  
Alongside this, you will have the ability to work with new potential partners and secure commitments 
at strategic level.  You will be ready to “roll up your sleeves” and get involved in other projects at times, 
as part of a small and dedicated team. 



Key responsibilities 

 Work with CEO, COO and SMT to create and nurture strong partnerships with large and small 
organisations key to our work. 

 Create an engagement strategy for working with partners, and ensure that regular 
communication and meetings are beneficial to all involved, and are outcomes led. 

 Work with the CEO and COO to spot new opportunities for initiatives with an eye to developing 
new corporate partnerships and sponsorships, whilst working within the resources of a small 
organisation. 

 Provide support to the CEO and COO who manage the largest strategic partnerships. 
 Contribute to marketing, PR, social media and related communications activities in relation to 

partner activities. 
 Manage regular updates with members of the DPA Community Board, ensuring opportunities for 

them to feed in to our work and recognising the strategic importance of these organisations 
who do not make a financial contribution to our work. 

 Prepare high quality collateral and assets to support partnership working, including 
presentations and reports. 

 Work with colleagues to role model best practice in partnership development. 
 Project manage initiatives related to partners, using recognised tools and techniques. 
 Maintain a strong understanding of the digital poverty landscape, including across policy, 

research and interventions, to inform partner development. 
 

Person specification 

Essential 

 Strong track record of partnership and account management 
 Commercial awareness and aptitude for understanding the needs of corporate and third sector 

partners 
 Excellent understanding of how to influence and negotiate 
 Strong verbal and written communications skills 
 Emotional awareness to ensure that messaging is sensitive to our beneficiaries 
 Highly organised with the ability to track multiple projects and partners 
 Experience using relevant tools including PowerPoint 
 Talented in using CRM software to drive reporting 
 A commitment to the DPA mission 
 Experience of how charity or social change engagement operates 
 A commitment to equality, diversity and inclusion 

 
Desirable 

 Experience of using HubSpot 
 Experience of project co-ordination 
 Experience of data management & good analytical skills 
 Experience of creating tracking metrics and visually displaying these 
 Experience of working within a small charity with large partners 
 Knowledge of the digital exclusion sector 
 

Skills & Values 

The following skills and values are applicable for all roles within the DPA: 

 Collaboration – The ability to work effectively with colleagues across the organisation, and 



stakeholders in the sector more widely, fostering relationships based on shared ambitions and 
local expertise. 
 

 Trust – Give your colleagues the freedom to operate and work to build a culture of mutual trust 
in delivery of the DPA mission. 
 

 Risk appetite - The organisation is looking to identify individuals that are able to offer strong 
judgement and decision making around risk and risk mitigation. 
 

 Customer focused – Always ensuring that decisions are made for the ultimate benefit of those 
we are working with and on behalf of and ensure that the DPA is seen as a leading voice in the 
sector. 

 
 A do-er – Willing to lead by example, taking an active involvement in projects within the team. 

 
The following apply to people or function managers: 

 Leadership – Demonstrate an inclusive and approachable style that embraces diversity and 
seeks to support the development of members of the team to support excellence in 
performance. 
 

 Strategic leadership – Able to see your part within a larger whole and work to support 
organisational agenda and vision in any way needed. 

 

 


